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Principles of Management

Management, 14¢€
Stephen P. Robbins
& Mary A. Coulter

9781292215839 + ©2017
752pp + Paperback « £57.99

eBook: 9781292215891 « £46.99

Available with MyLab Management
Package: 9781292215945 « £66.99

MANAGEMENT

Course: Principles of Management

With a renewed focus on skills and careers, the

new edition of this bestselling text can help better
prepare your students to enter the job market.
Management vividly illustrates effective management
theories by incorporating the perspectives of real-life
managers. Through examples, cases, and hands-

on exercises, students will see and experience
management in action, helping them understand
how the concepts they're learning actually work in
today’s dynamic business world.

Arab World Edition available 9781447967064

Fundamentals of
Management: Management
Myths Debunked!

Stephen P. Robbins,

David A. De Cenzo & Mary Coulter

9781292146942 » ©2016
528pp Paperback * £58.99

eBook: 9781292146959 « £47.99

Available with MyLab Management
Package: 9781292147048 « £66.64

Course: Principles of Management

Fundamentals of Management is the most engaging
and up-to-date introduction to management resource
on the market today. Covering the essential concepts
of management, it provides a solid foundation for
understanding the key issues and offers a strong,
practical focus, including the latest research on what
works for managers and what doesn't.

Management, 3¢
Michael A. Hitt, Ste
& Lyman W. Porter

9781292020594 + ©2013
492pp + Paperback *« £60.99

eBook: 9781292033877 + £49.00

wart Black

Available with MyLab Management
Package: TBC » £TBC

Management Skills

Developing Management
Skills, ge
David A. Whetten & Kim S. Cameron

9781292097480 + ©2015
648pp * Paperback * £49.99

eBook: 9781292097497 « £40.00

Course: Principles of Management

This text connects theory with practice, incorporating
the latest research findings to make management
relevant and exciting to aspiring managers.

Course: Management Skills

In its Ninth Edition, Developing Management Skills

has become the standard in hands-on management
learning. Designed for students of all skill levels and
learning styles, the text allows students to apply
knowledge to real-world situations, connect concepts
to their own lives, and experience management
theory in a tactile and engaging way.
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Organizational Behaviour

Organizational Behavior, 17¢
Stephen P. Robbins
& Timothy A. Judge

9781292146300 » ©2016
744pp ¢« Paperback + £58.99

eBook: 9781292146317 « £47.99

Available with MyLab Management
Package: 9781292146423 « £80.00

Course: Organizational Behavior

Long considered the standard for all organizational
behavior textbooks, Organizational Behavior
provides the research you want, in the language
your students understand. This text continues its
tradition of making current, relevant research come
alive for readers. The Seventeenth Edition has been
thoroughly updated to reflect the most recent
research and business events within the field of
organizational behavior worldwide.

Arab World Edition available 9781447940081

Essentials of Organizational
Behavior, 14¢

Stephen P. Robbins

& Timothy A. Judge

9781292221410 « ©2017
400pp * Paperback « £51.99

eBook: 9781292221472 « £41.99

Available with MyLab Management
Package: 9781292221533 « £62.00

Course: Organizational Behavior

Essentials of Organizational Behavior teaches

students how to communicate and interact within
organizations, through real-world scenarios. The text
offers comprehensive coverage of key organizational
behavior (OB) concepts, making each lesson
engaging and easy to absorb. Students can use the
book’s concepts to apply what they've learned to
their own education, future career plans, and other
organizational endeavors.

Course: Organizational Behavior

Organizational Behaviour is the most established
and yet most engaging book of its kind available
today. This text blends critical thinking and
social science to give students an insight into
organizational behaviour.

How to Get People to Do
Stuff: Master the art and
science of persuasion and
motivation

Susan Weinschenk

9780321884503 « ©2013
224pp + Paperback * £23.99

eBook: 9780133122367 « £11.99

Course: Motivation

We all want people to do stuff. Whether you want
your customers to buy from you, vendors to give you
a good deal, your employees to take more initiative,
or your spouse to make dinner - a large amount of
everyday is about getting the people around you

to do stuff. Instead of using your usual tactics that
sometimes work and sometimes don't, what if you
could harness the power of psychology and brain
science to motivate people to do the stuff you want
them to do - even getting people to want to do the
stuff you want them to do.

Brilliant Productivity

Grace Marshall

9781292083407 « ©2015
248pp + Paperback * £12.99

Organizational Behaviour,
9e

David Buchanan &

Andrzej Huczynski

9781292092881 + ©2017

856pp * Paperback * £52.99

eBook: 9781292117492 « £43.99

Course: Motivation

Your all-in-one guide to navigating your way through
never-ending to-do lists, burgeoning inboxes and
stressful deadlines and still get results.
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Making the Team: A Guide

for Managers, 5¢

Leigh L. Thompson

9781292060781 » ©2015
480pp * Paperback * £54.99

eBook: 9781292070346 + £43.99

MANAGEMENT

Course: Groups and Teams

Gain inside insight to help team leaders and team
members maximize their success in business. Making
the Team: A Guide for Managers combines cutting-
edge theory with the latest research and real-world
applications in order to help team leaders and team
members succeed in the business world. Every
chapter of this edition contains new information,
new research, updated examples, and more.

Leadership in
Organizations, 8¢
Gary Yukl

9780273765660 * ©2012
528pp ¢ Paperback * £55.99

eBook: 9780273765707 « £44.99

Course: Leadership

Leadership in Organizations provides a balance of
theory and practice as it surveys the major theories
and research on leadership and managerial
effectiveness in formal organizations. The Eighth
Edition includes new examples, citations, and
guidelines, and has been enhanced for better clarity
and presentation.

The Art and Science of
Leadership, 7e
Afsaneh Nahavandi

9781292060187 » ©2014
416pp * Paperback * £54.99

eBook: 9781292075303 * £43.99

Course: Leadership

Nahavandi's text has an application emphasis with a
cross cultural perspective on leadership.

Conflict Management:
A Practical Guide to
Developing Negotiation
Strategies

Barbara A. Budjac Corvette

9781292039992 + ©2013
336pp * Paperback « £42.99

eBook: 9781292052182 « £34.99

Course: Negotiation

Becoming an effective negotiator is a universal

skill that can benefit all. Unlike other books, Conflict
Management explores how to develop this universal
skill, using a very individual, personalized approach.
Grounded in theory and research, it examines the
psychological and sociological factors inherent in the
negotiation process. It explores the complexities of
negotiations, by looking at how conflict is related
and how temperaments and personality traits
impact the process.

Negotiation and Dispute
Resolution

Beverly DeMarr

& Suzanne C. de Janasz

9781292039725 + ©2013
408pp * Paperback * £42.99

eBook: 9781292052625 + £34.99

Course: Negotiation

Complete and broad in coverage, this book
addresses negotiations and dispute resolution in a
wide variety of settings. Because skill development

is an important part of becoming a masterful
negotiator, concepts are augmented with numerous
exercises, activities, role plays, and self-assessments.
By combining theoretical foundations with
experiential exercises, the book helps students
develop their ability to negotiate and resolve
conflicts in both personal and professional settings.
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The Mind and Heart of the Course: Negotiation

Negotiator, 6¢ The Mind and Heart of the Negotiator is dedicated
to negotiators who want to improve their ability to

Leigh Thompson negotiate - whether in multimillion-dollar business
9781292073330 - ©2014 deals or personal interactions. This text provides an
432p * Paperback * £54.99 integrated view of what to do and what to avoid at
eBook: 9781292073347  £43.99 the bargaining table, facilitated by an integration of
theory, scientific research, and practical examples.

Organization Theory: Course: Organization Theory
Challenges and This book addresses fundamental questions such
Perspectives, 2e as what is organisation theory and why does it

- matter. It explores the historical development
John McAuley, Philip Johnson of organization theory from its origins right up
& Joanne Duberley to present-day debates. It asks what challenges
9780273724438 + ©2013 it presents to contemporary organisations, and
472pp * Paperback * £56.99 explores the solutions it can provide. It brings a fresh

approach to long-standing questions and is aimed at
undergraduate and postgraduate students for whom
the study of organizational theory or analysis is an
integral part of their degree programme.

eBook: 9780273724445 « £46.00

Research Methods in Management

Research Methods for Course: Research Methods

Business Students, 7e Research Methods for Business Students has been fully
i i revised for this Seventh Edition and continues to
Mark D. Saunders, Philip Lewis be the market-leading textbook in its field, guiding

& Adrian Thornhill hundreds of thousands of student researchers to
9781292016627 + ©2015 success in their research methods modules, research
768pp + Paperback « £54.99 proposals, projects and dissertations.

eBook: 9781292016641 + £43.99

Strategic Management

Organizational Change, 5e Course: Change Management
Barbara Senior & Stephen Swailes This very successful textbook explores change and
9781292063836 » ©2016 how it relates to the com‘plexmes of organizational
21600 * . life, and puts an emphasis on applying the theory
pp * Paperback * £53.99 . R .
to practice. Now significantly updated it reflects a
eBook: 9781292063850 * £43.99 rapidly changing world and considers ‘how change

has changed'.

Managing Change in Course: Change Management

Organizations, 6¢ Managing Change in Organizations provides a practical

Colin Carnall & Rune Todnem By and thgrough overview qf how effectlv.e ;hange can
be achieved in organizations. The text is ideal for

9780273736417 - ©2014 advanced undergraduates, MBA and postgraduate

384pp * Paperback « £51.99 students on courses in managing change and

eBook: 9780273736431 + £41.99 organizational change.
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Strategic Management
and Business Policy:
Globalization, Innovation
and Sustainability, 15¢
Thomas L. Wheelen,

J. David Hunger, Alan N. Hoffman
& Charles E. Bamford

9781292215488 » ©2017
848pp * Paperback * £54.99

eBook: 9781292215495 « £43.99

Available with MyLab Management
Package: 9781292215617 « £63.99

MANAGEMENT

Course: Strategic Management

The new edition of this popular textbook further
sharpens and modernizes this classic text's
approach to teaching strategy with an emphasis

on globalization, innovation, and sustainability.
Throughout, the authors equip students with the
strategic concepts they will need to know as they
face the issues that all organizations must build upon
to push their businesses forward. In this edition,
Alan Hoffman and Chuck Bamford bring a fresh
perspective to this extraordinarily well-researched
and practically crafted lesson. Also included is a new
chapter on Global Strategy, along with new vignettes
and comprehensive, real-world case studies.

Strategic Management:
A Competitive Advantage
Approach, Concepts and
Cases, 16¢

Fred R. David & Forest R. David

9781292148496 « ©2016
688pp * Paperback * £51.99

eBook: 9781292148502 « £41.99

Available with MyLab Management
Package: 9781292148601 « £59.94

Course: Strategic Management

In today's economy, gaining and sustaining a
competitive advantage is harder than ever. Strategic
Management captures the complexity of the current
business environment and delivers the latest

skills and concepts with unrivaled clarity, helping
students develop their own cutting-edge strategy
through skill-developing exercises. This edition has
been thoroughly updated and revised with current
research and concepts, plus 30 new cases and end-
of-chapter material.

Arab World Edition available 9781408289631

Strategic Management and
Competitive Advantage:
Concepts and Cases, 5€

William Hesterly & Jay B. Barney

9781292060088 *+ ©2014
592pp * Paperback * £64.99

eBook: 9781292070087 « £52.00

Available with MyLab Management
Package: 9781292060378 « £79.92

Course: Strategic Management

Just the essentials, Strategic Management and
Competitive Advantage strips out excess by only
presenting material that answers the question:
does this concept help students analyze real
business situations? This carefully crafted approach
provides students with all the tools necessary for
strategic analysis.

Brilliant Strategy for
Business: How to plan,
implement and evaluate
strategy at any level of
management

Chris Dalton

9781292107844 » ©2016
296pp * Paperback * £14.99

Course: Strategic Planning

In Business, strategy is king. Leadership and hard
work are all very well and luck is mighty useful,

but it is strategy that makes or breaks a business,
organisation or team. Of course, it is easier to talk a
good strategic game than it is to execute one. This
book will help you turn your words into effective
and successful actions.

The Strategy Book: How to
Think and Act Strategically
to Deliver Outstanding
Results, 2¢

Max Mckeown

9781292084404 « ©2015
272pp * Paperback * £14.99

Course: Strategic Planning

Using the science of strategy, The Strategy Book will
help you tackle the really important challenges you
face both in developing strategies and putting them
into action. Its aim is to give you best ideas wrapped
up in a usable, enjoyable package.

Middle East Higher Education Catalogue 2018 111



MANAGEMENT

Human Resource
Management, 10¢

Derek Torrington, Laura Hall,
Carol Atkinson & Stephen Taylor

9781292129099 « ©2017
720pp * Paperback * £53.99

eBook: 9781292129112 « £43.99

Course: Human Resource Management

This latest edition of Human Resource Management
delivers an authoritative and engaging approach to
HRM. Praised for its coverage and pedagogy, this
book is suitable for CIPD accredited courses and
shorter modules on general business courses.

Human Resource
Management, 15¢
Gary Dessler

9781292152103 « ©2016
720pp * Paperback * £55.99

eBook: 9781292152110 « £44.99

Available with MyLab Management
Package: 9781292152219 « £63.49

Course: Human Resource Management

Human Resource Management provides students with
the daily tools and skills they need to function as
successful managers - in both human resources and
business in general. With a practical approach, the
text explores the evolution of the field, highlighting
the introduction of revolutionary new technologies
and social media platforms such as LinkedIn and
cloud computing.

Arab World Edition available 9781447925286

Human Resource
Management, 14¢
R. Wayne Dean Mondy
& Joseph J. Martocchio

9781292094373 » ©2015
432pp * Paperback « £60.99

eBook: 9781292094380 + £49.00

Available with MyLab Management
Package: 9781292094489 « £70.32

Course: Human Resource Management

Human Resource Management addresses the study of
HR in a realistic, practical, and stimulating manner.
Examples of how HR management is practiced in
the real world and the relationship between various
HR topics are interwoven throughout the text, giving
students a thorough introduction to the field, based
on sound theoretical concepts and practice.

International Human
Resource Management:
Globalization, National
Systems and Multinational
Companies, 3¢

Tony Edwards & Chris Rees

9781292004105 « ©2016
352pp * Paperback « £47.99

eBook: 9781292004143 « £38.99

Course: International HRM

This engaging textbook offers a readable introduction
to international human resource management. It
explores the international dimensions of managing
human resources, with a focus on comparative HRM
and multinational organisations. It tackles the issues
raised by cross-national differences in HRM styles and
explores key themes.

Understanding Cross-
Cultural Management, 3e
Marie-Joelle Browaeys

& Roger Price

9781292015897 » ©2015
504pp ¢ Paperback * £53.99

eBook: 9781292016337 + £43.99

Course: International HRM

Managing effectively across national and cultural
boundaries is critical to the success of today’s
organisations, given the global environment of
business and the increasing diversity of workforces.
A keen awareness and a high degree of cross-
cultural competence in management are therefore
key to the career success of both present and
aspiring managers/professionals.
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Strategic Compensation:
A Human Resource
Management Approach, 8e

Joseph J. Martocchio

9781292058863 « ©2015
408pp * Paperback « £56.99

eBook: 9781292075945 « £46.00

Available with MyLab Management
Package: 9781292059310 « £66.35

MANAGEMENT

Course: Compensation Management

Strategic Compensation: A Human Resource
Management Approach illustrates the art and science
of compensation practice and its role in promoting a
company’s competitive advantage.

Strategic Staffing, 3e

Jean M. Phillips & Stan M. Gully

9781292073491 - ©2014
448pp + Paperback * £54.99

eBook: 9781292073507 + £43.99

Course: Staffing

Strategic Staffing prepares all current and future
managers to take a strategic and modern

approach to the identification, attraction, selection,
deployment, and retention of talent. Grounded in
research but full of real-world examples, this text
describes how organizations can develop a staffing
strategy that reinforces business strategy, leverages
staffing technology, and evaluates and improves
staffing systems.

Performance Management,
3e
Herman Aguinis

9781292024073 » ©2013
320pp * Paperback * £54.99

eBook: 9781292037134 « £43.99

Course: Training and Development

What makes some businesses more successful
than others? The answer: people. Organizations
with motivated, talented employees that offer
outstanding customer service are more likely

to pull ahead of the competition. Performance
Management is the first text to emphasize this

key competitive advantage, showing students that
success in today's globalized business world can be
found, not in technology and products, but in an
organization’s people.
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